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In this month's Clear Thinking...
1: 50% off new Depression Program
2: Myth Buster: What you buy is your choice

3: Article: The unspoken upshot of setting goals

Hi!

The big news for thisissue is that we have finally
completed the Uncommon K nowledge Depression Program
(two years after starting it!)

There's more on it below, but we're so pleased with it
we can't stop talking about it ;-)

As asubscriber, you can get 50% off the price of the
program if you help us out with a survey, but more on
that below.

Enjoy Clear Thinking!

Roger Elliott & Mark Tyrrell
Uncommon Knowledge Ltd



1: Depression Program Launches!

THE LONG-AWAITED Uncommon Knowledge Depression Program
isfinaly here, and boy are we glad it's done! We have

never worked harder on any project, and we think the

result is something to be proud of.

The new Depression Program helps you integrate the
Depression Learning Path into your life to get rid of
depression now and innoculate you against it for the
future. ( You can read the Learning Path at
http://www.clinical-depression.co.uk/ )

Newsl etter subscribers can get 50% off the program by
helping us out with our survey:
http://www.uncommon-knowledge.co.uk/go/depsurvey
(Reduction applies until Dec 15th)

o Advertisement o

*** 3 New Downloads at HypnosisDownloads.com! ***

New downloads just added: 'Road Rage, Instant Stress
Relief & Enjoy Meeting Peopl€e'.

Avaliable now...

http://www.hypnosi sdownl oads.com/go/dec04

2: Myth Buster: What you buy is your choice

Psychology is most avidly applied by those who would
sell usthings.

Large-scale retailers know that most people scan from
left to right over an average of 1.5 yards/metres.
Therefore the highest profit items go at the right of
our scan pattern, where our eyesrest last.

Plus, you can tell what the store owners want you to
buy, because these products will be at eye level.



S0 to beat them at their own game, you need to scan
right to left, look up and down, and most importantly -
make alist and stick toit!

(Happily, thiswill also help you in other ways - see
item 3!)

3: Article: The unspoken upshot of setting goals

We all hear so much about goal setting these days, it
can get quite wearing. | mean you don’'t need to set
goals when you’ re going to do the shopping do you? Or
when you' re washing the car? Or painting aroom?

Or do you?

http://www.uncommon-knowl edge.co.uk/go/goal
That's al for this month-

we hope you enjoyed it and we'll see you next month!

Roger Elliott & Mark Tyrrell
Uncommon Knowlege
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